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The Wireless Industry Facts: An Independent Review

The U.S. wireless industry leads the world in overall satisfaction, value, competition, innovation and
investment. While CTIAregularly conducts surveys on Americans’ opinions about their wireless
products and services, we recognize that sometimes, third party individuals and organizations can say it
better.

SATISFACTION:

e InaFCC consumersurveythat was release in June 2010, they found, “92 percent of cell phone
users are very or somewhatsatisfied with their cell phone service overall.”

e  The number of complaints for the first three quarters of 2009 on non-Telephone Consumer_
Protection Act" (TCPA) related issues was down almost 9% from the same period of 2008."

e When you consider all of the complaints against carrier practices, in the first nine months of 2009
there was an average of 52 complaints per day on a customer base of 277 million Americans —
that's one complaint per day for e very five million customers."

VALUE:

e Atthe end of 2009, the average revenue perminute in the U.S. was $ 0.04. Across Europe’s
developed countries, the average revenue per minute was $0.16. As a result, the average wireless
consvumer in Europe used just 160 minutes a month compared to over 824 minutes a month for the
u.s.

e The U.S. has the highest MOUs per month per user and the lowest average revenue per minute of
service out of the 26 OECD countries tracked by Bank of America Merrill Lynch."

* The U.S. has the largest mobile data market" and the most mobile Internet users than any other
country.

COMPETITION: .

e ~65% Americans have a choice of 5+ facilities -based providers, not including MVNOs.”

e The U.S. has the most facilities-based competitors, the lowest HHI and the lowest percent of each
country's market controlled by the top 2 or 3 providers .

e Ofthe top 26 OECD countries, 12 have 3 facilities-based providers; 12 have 4; and only U.S. and
Canada have more than 5 providers

e Under proposed revised Horizontal Merger guidelines by DOJ and FTC, U.S. is the only wireless
market among the 26 OECD countries not classified as highly concentrated.

e There were an estimated 103 million unique 3G wireless subscribers and more than 122 million
total 3G wireless subscriptions at the end of 2009.™" Furthermore, a number of wireless companies
have introduced or announced plans to deploy 4G networks.

INNOVATION:
e Thefirst“app”store was launched in July 2008. As of July 2010, there were more than 300,000
apps available from seven different stores on seven different platforms

e There are atleast 11 independent operating systems for mobile devices. None of the leading
systems are owned by a wireless carrier

e In 2010, consumers are projected to spend $6.2 billion in mobile app stores worldwide to download
over eight billion apps — eight out of 10 of which will be free ™ )
There are more than 257 million data-capable devices in consumers’ hands today. ™
Consumers can choose from more than 630 different handsets and devices in the U.S. (compared
to the UK’s 147)."" Consumers can choose from devices that are manufactured by more than 33
companies and from more than 140 wireless operators. ™™

ECONOMIC IMPACT/INVESTMENT:

e  Wireless jobs paid more than 50% higher than the national average of other production workers .

e Estimates of productivity gains from wireless broadband services more than $860 hillion between
2005-2016.* )

e Wireless economic contributions have grown faster (16%) than the rest of the econ_qmy(3%).>°“'

e In 2009, U.S. providers reported making capital investments totaling $20.4 billion.™" Wireless
providers in the 5 largest European countries (France, Gemmany, Italy, Spain and UK) spent $17.9
billion combined.™
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speeds, available at: http:/Aww fcc.qgov/Daily Releases/Daily Business/2010/db0601/DOC-298525A1.pdf (last
visited July 28, 2010).

" TCPA-related complaints include those associated with autodialing, live or recorded telemarketing calls and
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Released, Second and Third Quarter 2009 (April 2, 2010), available at:
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