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* Dr. Harold Furchtgott-Roth says, “[e]mployment and
employment compensation are two of the primary measures of
economic activity in an industry.™

* Wireless industry directly/indirectly employ >2.4 million
Americans.:

* Carriers directly employ >268,000 people.:

* Wireless jobs paid >50% higher than the national average of
other production workers.:

* Estimates of productivity gains from wireless broadband
services >$860 billion between 2005-2016.*

Clearly, the wireless industry is growing and providing economic
benefits to U.S. workers.
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* Wireless economic contributions have grown faster (16%) than
the rest of the economy (3%).

* Wireless capital expenditures totaled $217 billion from 1998-
2008’

* Carriers reported an average combined investment of $22.8
billion per year from 2001-2008 to upgrade their networks.’

* Wireless services provided $100 billion in “value added”
contributions to the U.S. GDP in 2007.:

* Wireless carriers deployed 240,000 cell sites (as of Dec.
2008).:

* Over the last 10 years, the industry has invested more than
$200 billion (not including the cost of spectrum) in improving
Infrastructure -- ranging from adding new cell towers to R&D,
with about $20 billion of that coming in the last year .
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°*U.S.is #1 for:
— Most minutes of use (MOUSs) — 830 MOUs per month in Q1 2009.°
« ~2x MOUs of the next highest ranked OECD country (Canada).’
« >3x MOUs of the highest ranked European country (France).’
« ~3x MOUs for the highest ranked Asian country (Korea).’
— Largest mobile data market.°®
— Most mobile Internet users than any other country.’
— Adoption of Wireless Web, accounting for 29.3% of all mobile Web surfing.*

© 2008

— >84% of handsets were Web-capable.’

— >89% of handsets were data capable.

— 1 trillion text messages were sent and received.’

— 2.2 trillion MOUs?

— 14.9 billion MMS were sent and received, up from 6.1 billion in 2007.°

* Text messaging traffic grew 1,200% from 2005-2008.*
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* U.S. is #1 for:

— Lowest revenue per minute of OECD countries

* Average revenue per minute is 60% lower than the average of the other
25 countries.’

« Average revenue per minute is nearly 65% lower than the average
European country.’

* The FCC’s Wireless Competition Report released in January
2009 found an average monthly Minutes of Use (MOUSs) of 769
per subscriber, resulting in an average cost per minute of $.06,
down from $.07 in 2007 and $.10 in 2003. This is a significantly
cheaper per minute price than Western Europe and Japan.’
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* High-Speed Packet Access (HSPA)
— 3 generation GSM technology.*
o #1 - AT&T
« #12 — T-Mobile
— U.S. = 32 million subscribers out of 131 million total (or 7% of all
subscribers).*
— Means U.S. had 23% of all HSPA subscribers in the world.*

* Evolution-Data Optimized (EVDO)

— 3'd generation CDMA technology.®
— Verizon Wireless, Sprint and other carriers.™

— U.S. = 63.1 million subscribers in Q1 2009 out of 106.78 million total (or
23% of all subscribers).*

— Means U.S. had 59% of EVDO subscribers in the world.®
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* American Customer Satisfaction Index (ACSI) and Consumer
Reports have noted that the wireless industry has high consumer
satisfaction.

— In 2008, 60% of the nearly 52,000 Consumer Reports readers said they were
“completely or very satisfied with their service.” This was primarily a result of
carriers:

1. Increasing call quality.
2. Reducing connectivity issues.

3. Ending the policy to extend contract when subscribers make changes to their
plans.

4. Prorating Early Termination Fees (ETFs)."

— ACSI found a record high 69% of wireless users were satisfied in the first quarter
of 2009."

* The four top carriers have policies that allow consumers to either
bring or take their wireless device from carrier to carrier.”
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* More than 30 carriers, including the largest providers, have
voluntarily adopted CTIA’s “Consumer Code.™ This code
mandates that carriers will:

— Disclose Rates and Terms of Service to Consumers.

— Make Available Maps Showing Where Service is Generally Available.

— Provide Contract Terms to Customers and Confirm Changes in Service.
— Allow a Trial Period for New Service.

— Provide Specific Disclosure in Advertising.

— Separately Identify Carrier Charges from Taxes on Billing Statements.

— Provide Customers the Right to Terminate Service for Changes to Contract
Terms.

— Provide Ready Access to Customer Service.

— Promptly Respond to Consumer Inquires and Complaints Received from
Government Agencies.

— Abide by Policies for Protection of Customer Privacy.
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U.S. Wireless Carrier Consumer Practices
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7 Point of sale aline Holisy o purchase Ability to full price for a
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! Press Release, AT&T Implements New Approach to Early-Termination Fees, (May 23, 2008) available at http://www.att.com/gen/press-
room?pid=4800&cdvn=news&newsarticleid=25892); See “Hanging Up on Early Exit Fees” (June 5, 2008), available at
http://www.businessweek.com/technology/content/jun2008/tc2008063_586218.htm (Last accessed May 29, 2009)

2 AT&T Return Policy, available at http://www.wireless.att.com/cell-phone-service/legal/return-policy.jsp (Last accessed May 29, 2009).

% CTIA Consumer Code for Wireless Service, available at http://www.wireless.att.com/learn/articles-resources/consumer-code.jsp. See “Wireless Carriers Adopt
Guidelines”, available at http://www.cbsnews.com/stories/2003/08/04/tech/main566584.shtml (Last accessed May 29, 2009)

4 See http://www.wireless.att.com/coverageviewer/ (Last accessed May 29, 2009)

® See http://www.wireless.att.com/answer-center/main.jsp?t=solutionTab&solutionld=KB61945. See “AT&T Eases Penalties on Mobile Plans”, available at
http://www.marketwatch.com/story/att-eases-penalties-on-mobile-plans?dist=SecMostMailed (Last accessed May 29, 2009)

® http://www.wireless.att.com/cell-phone-service/go-phones/index.jsp (Last accessed May 29, 2009)

7 http://iwww.wireless.att.com/cell-phone-service/legal/plan-terms.jsp (Last accessed May 29, 2009)

& http://www.wireless.att.com/learn/basics/shopping-fags.jsp#106 (Last accessed May 29, 2009)

® http:/iwww.wireless.att.com/answer-center/main.jsp?t=solutionTab&ft=search Tab&ps=solutionPanels&locale=en_US&_dyncharset=UTF-
8&solutionld=60168&isSrch=Yes (Last accessed May 29, 2009)

10 See http://www.wireless.att.com/businesscenter/business-programs/government/federal-programs.jsp (last accessed June 1, 2009)

™ http://nextelonline.nextel.com/en/services/termination_fee/early_termination_fee.shtml?id9=vanity:etf (last accessed June 3, 2009).

2 http://www.sprint.com/landings/returns/ (last accessed June 3, 2009).

13 See http://www2.sprint.com/mr/gp_dtl.do?article=840 (Last accessed May 29, 2009)

i;‘ See http://coverage.sprintpcs.com/IMPACT .jsp?PCode=vanity:coverage (Last accessed May 29, 2009)

See
http://support.sprint.com/doc/sp3215.xml?user.status=prospect&user.site=sprint&id12=HispanicHP_SupportTab_Link_ComoPuedoCambiarMiPlanDeServicioPorInter
net (Last accessed May 29, 2009)
16 See http://support.sprint.com/doc/sp10549.xml?id16=prepaid_plans; http://www.sprint.com/en/boostlanding/ (Last accessed May 29, 2009)
17 See http://nextelonline.nextel.com/en/legal/legal_terms_privacy _popup.shtml (Last accessed May 29, 2009)
'8 See http://www.t-mobile.com/Templates/Popup.aspx?PAsset=Ftr_Ftr_TermsAndConditions (Last accessed May 29, 2009)
% See http://support.sprint.com/doc/sp10702.xmI?id16=military (Last accessed May 29, 2009)
2 See http://support.sprint.com/doc/sp11408.xml?id16=military_deployment (last accessed June 3, 2009) (deployment must exceed 90 days).
2! See http://www.t-mobile.com/Templates/Popup.aspx?PAsset=Ftr_Ftr_TermsAndConditions&print=true&WT.srch=2&Result_Ing=answer&IngSource=TMO. See
http://www.consumeraffairs.com/news04/2007/11/sprint_tmobile.html. (Last accessed May 29, 2009)
22 See http://www.t-mobile.com/Templates/Popup.aspx?PAsset=Ftr_Ftr_TermsAndConditions&print=true&WT.srch=2&Result_Ing=answer&IngSource=TMO (Last
accessed May 29, 2009)
2 http://www.t-mobile.com/Company/Community.aspx?tp=Abt_Tab_ConsumerCode (Last accessed May 29, 2009)
2 http://www.t-mobile.com/coverage/pcc.aspx (Last accessed May 29, 2009)
% http://www.t-mobile.com/Templates/Popup.aspx?PAsset=Ftr_Ftr_TermsAndConditions&print=true&WT.srch=2&Result_Ing=answer&InqSource=TMO (Last
accessed May 29, 2009) (although some promotional plans require customer to sign another service contract)
% http://www.t-mobile.com/shop/plans/Prepaid-Plans.aspx (Last accessed May 29, 2009)
2T http://www.t-mobile.com/Templates/Popup.aspx?PAsset=Ftr_Ftr_TermsAndConditions&print=true&WT.srch=2&Result_Ing=answer&InqSource=TMO (Last
accessed May 29, 2009)
%d.
2 see “Military Suspension Can Protect Accounts”, available at http://www.washingtonpost.com/wp-dyn/content/article/2008/04/11/AR2008041102819.html (Last
accessed May 29, 2009)
“d.
%1 See http://www.uscellular.com/uscellular/SilverStream/Pages/x_page.html?p=legal_csa (last accessed June 1, 2009)
® http://www.uscellular.com/uscellular/SilverStream/Pages/x_page.html?p=a_30day (last accessed June 1, 2009)
® See http://www.uscellular.com/uscellular/SilverStream/Pages/x_page.html?p=a_code (last accessed June 1, 2009)
3 http://www.uscc.com/uscellular/SilverStream/Pages/x_page.html?p=map_home (last accessed June 1, 2009)
% See http://www.uscellular.com/uscellular/SilverStream/Pages/x_page.html?p=a_excellence (last accessed June 1, 2009)
% See http://www.uscellular.com/uscellular/SilverStream/Pages/x_page.html?p=b_prepaid (last accessed June 1, 2009)
z; See http://www.uscc.com/uscellular/SilverStream/Pages/x_page.html?p=legal_csa (last accessed June 1, 2009)

See id.
% See http://www.uscc.com/uscellular/SilverStream/Pages/x_page.html?p=military_dc
0 http://news.vzw.com/news/2006/11/pr2006-11-16e.html; see also http://www.techdirt.com/articles/20061117/115842.shtml (Last accessed May 29, 2009)
“ http://www.verizonwireless.com/b2c/global Text?textName=RETURN_POLICY &jspName=footer/returnPolicy.jsp (Last accessed May 29, 2009)
“2 https://www.openwebdevsummit.com/node/41351 (Last accessed May 29, 2009)
3 http://www.verizonwireless.com/b2c/CoverageLocatorController?requesttype=NEWREQUEST&market=All; see also “Where Does Your Cell Phone Work?” (Dec
16, 2002), available at http://www.computerworld.com/printthis/2002/0,4814,76664,00.html (Last accessed May 29, 2009)
“ http://news.vzw.com/news/2007/10/pr2007-10-01a.html (Last accessed May 29, 2009)
“ http://www.verizonwireless.com/pdfs/user_guides/PrepaidPOSBro_English_Internet.pdf (Last accessed May 29, 2009)
“© http://www.verizonwireless.com/b2c/global Text?textName=CUSTOMER_AGREEMENT&jspName=footer/customerAgreement.jsp (Last accessed May 29, 2009)
“7 Press Release, No Contract Required — New Month-To-Month Agreement Gives Verizon Wireless Customers Even More Freedom (Sept 22, 2008) available at
http://news.vzw.com/news/2008/09/pr2008-09-22b (last accessed May 29, 2009); See http://news.cnet.com/8301-1035_3-10048123-94.html (Last accessed May 29,
2009)
“® Press Release, Verizon Wireless Adjusts Contract Policy to Accommodate Customers on Extended Military Duty (Sept 13, 2007), available at
gttp://news.vzw.com/news/2007/09/pr2007-09-13.html (last accessed May 29, 2009).

Id.
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* Average taxes and fees on wireless consumers is >14%,
compared to an average general business tax of less than half
of that.

— Twelve states (Nebraska, Washington, Florida, New York, Texas, Rhode
Island, Missouri, Pennsylvania, California, Utah, lllinois and Kansas) are
each above 15% in wireless taxes, fees, and surcharges.

* Last year, Americans paid nearly $21 billion in federal, state,
and local wireless taxes and fees.

* Economists estimate that a 3.3% decrease in wireless prices
would increase U.S. Gross Domestic Product by between $6.8
billion and $7.8 billion within two years.
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Cont'd

* Deployment of mobile broadband services need to be
encouraged by keeping costs affordable for consumers
(individuals and businesses).

* Center for Disease Control’'s annual survey illustrates how high
wireless taxes place the greatest burden on those Americans
who can least afford it.

— Adults living in poverty (21.6%) were more likely than higher income adults
to be living in wireless-only households.

* Wireless is the fastest growing and most competitive segment
of the communications industry providing enormous benefits to
consumers, businesses, and our nation’s economy.
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* Pass 5-year moratorium bills to prevent any new discriminatory
taxes and fees:

— Sponsored by Wyden and Snowe -- Mobile Wireless Tax Fairness Act
(S.1192)

— Sponsored by Lofgren and Franks -- Cell Tax Fairness Act of 2009 (H.R.
1521)
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* “App” stores
— First launched in July 2008*

— In 14 months, 80,000 applications are available from 6 stores on 6 different
platforms. Platforms are:

* Apple’s iTunes®

Google’s Android

Nokia’s Symbian*

Palm’s PalmOS*

Palm’s WebOS*

» Research in Motion’s BlackBerry*

— Another app store (Windows Mobile Marketplace) is expected to open
soon.”
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* 630 different handsets and devices are manufactured for the

U.S. market
— In UK, 147 handsets are available®

* 32 companies manufacture devices in the U.S.

* >8 wireless operating systems: Android (Open Handset
Alliance); Blackberry OS (Research in Motion); BREW
(Qualcomm); Java (Sun Microsystems); LiMo (Open Source
Linux for Mobile); OS X iPhone (Apple); Palm OS (Palm);
WebOS (Palm); Windows Mobile (Microsoft).:

* 23% of wireless handsets sold in the U.S. in Q4 2008 were
smartphones.”

* Some of the most advanced handsets have been launched in
the U.S. — Apple iPhone 3G*, Apple iPhone 3GS*, Google’s
G17, LG Voyager®, Blackberry Storm, Blackberry Bold,
Blackberry Pearl, Blackberry Curve 8900, Samsung Instinct®
and Palm Pre™.
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Consumers
continue to consume
& want more

Spectrum is
available

Virtuous
C yc[ e Since networks

So app/content can handle more

developers are creating
new apps/content

Device
manufacturers
offer new
capabilities
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But there’'s ac

* The applications, speed, devices and other innovations of the
wireless industry — all could be in jeopardy unless we get more
spectrum.

— Spectrum is simply defined as frequencies that are designated for specific
uses, such as personal communications services and public safety.

* CTIA is asking policymakers to pass S. 649 and HR 3125 —
Radio Spectrum Inventory Act which would tell us who’s using
what spectrum and where there’s available spectrum.

* CTIA is asking for a tower siting policy which would establish a
timeframe for zoning authorities to act on applications (45 days
for collocation; 75 days for other facilities).

— Currently, there is no timeframe. Of the 3,300 tower and antenna
applications pending in the spring of 2008 for 7 wireless carriers, 760 were
pending for more than one year. 180 were pending for more than three
years. 135 of the 180 applications pending for more than three years are
collocation applications where towers have already been approved. #

Without spectrum, there will not be enough bandwidth to
continue to provide these new “cool” devices, applications, etc.



*Figure includes AWS-1, 700 MHz spectrum not yet in use and 55.5 MHz of spectrum at 2.5 GHz. ***Complete information on “pipeline” spectrum was not available for all

) . . countries at the time of filing/publication.
** Glen Campbell, et al., “Global Wireless Matrix 1Q09,” Merrill Lynch, June 25, 2009, at Table 1.
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* >95% of the U.S. population can choose from at least 3
competing carriers.

* >65% of the U.S. population can choose from 5 or more
providers. °

* The top four U.S. carriers represent 86% of the market, making
It the most competitive market of the 26 OECD countries.®

* In 23 of the 26 OECD countries the top four carriers own 100%
of the market.:

* U.S. has the lowest HHI (measurement of market
concentration) of OECD markets.
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Countries

Wireless Mobile Competition in OECD Countries, 4Q08
Mobile Operator Market Share by Subscribership (%)
MNumber of Operators 1 it 3 4 Others
Australia 40,7 326 18 8.7
Austria 42.6 32.2 19.5 5.8
Belgium 44.7 309 244
Canada 36.8 30.6 28.4 2 2.2
Czech Republic 399 387 213
Denmark 46,2 265 218 5.6
Finland 395 375 231
France 47.1 36.2 16.7
Germany 36,5 337 1le.6 13.2
Greece 41.2 309 27.9
Hungary 439 351 21.9
Italy 38.5 33.2 18.7 Q.7
Japan 49.6 28 18.3 4.2
Korea 50.5 315 18
Mexico 723 197 45 3.5
Netherlands 498 27 23.1
New Zealand 527 47.3
MNorway 554 44.6
Poland 32.9 32.3 30.2 4.6
Portugal a44.2 35.5 20.3
Spain 45.0 31.5 21.7 1.8
Sweden 46.6 29.3 16.6 7.4
Switzerland 61.9 204 17.8
Turkey 557 252 19.1
United Kingdom 255 251 22 20,9 6.5
United States 285 267 182 121 145
* The figure for the third U.5. carrier was increased to account for their
wholly-owned MVNO subsidiary.

Source: Merrill Lynch, “Global Wireless Matrix 4Q08™
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Wireless Mobile Competition in OECD Countries, 4008
HHI Values
Operators 1 2 3 4 Others HHI S5um
Australia 1,656.49 1,062.76 324.00 75.69 0.00 3,118.94
Austria 1,814.76 1,036.84 380.25 33.64 0.00 3,265.49
Belgium 1,998.09 054.81 595.36 0.00 0.00 3,548.26
Canada 1,354.24 936.36 806.56 4.00 4.84 3,106.00
Czech Republic 1,592.01 1,497.69 453.69 0.00 0.00 3,543.329
Denmark 2,134.44 702.25 475.24 31.36 0.00 3,343.29
Finland 1,560.25 1,406.25 533.61 0.00 0.00 3,500.11
France 2,218.41 1,310.44 278.89 0.00 0.00 3,807.74
Germany 1,332.25 1,135.69 275.56 174.24 0.00 2,917.74
Greece 1,697.44 954.81 7J78.41 0.00 0.00 3,430.66
Hungary 1,927.21 1,232.01 479.61 0.00 0.00 3,638.83
Italy 1,482.25 1,102.24 349.69 94.09 0.00 3,028.27
Japan 2,460.16 784.00 334.89 17.64 0.00 3,596.69
Korea 2,550.25 992.25 324.00 0.00 0.00 3,866.50
Mexico 5,227.29 388.09 20.25 12.25 0.00 5,047.88
Netherlands 2,480.04 729.00 533.61 0.00 0.00 3,742.65
New Zealand 2,777.29 2,237.29 0.00 0.00 0.00 5,014.58
Norway 3,069.16 1,989.16 0.00 0.00 0.00 5,058.32
Poland 1,082.41 1,043.29 912.04 21.16 0.00 3,058.90
Portugal 1,953.64 1,260.25 412.09 0.00 0.00 3,625.08
Spain 2,025.00 092.25 470.89 3.24 0.00 3,491.38
Sweden 2,171.56 858.49 275.56 54.76 0.00 3,360.37
switzerland 3,831.61 416.16 316.84 0.00 0.00 4,564.61
Turkey 3,102.49 635.04 364.81 0.00 0.00 4,102.34
United Kingdom 650.25 630.01 484.00 436.81 42.25 2,243.32
‘United States’ 81225 71289 33124 14641 21025 2,213.04

Mote that this calculation actually overstates the YE200& HHI for the US, as it counts all "others” as a
single operator with a 14.5% market share, instead of as 145 separate operators, with market shares
ranging from 5% to less than 0.001%:. Also note that when the United State numbers are adjusted to
account for the Verizon Wireless — Alltel transaction (which took place in 10Q09) the overstated 1.5, HHI
still rises to only 2280. Source: Merrill Lynch, “Global Wireless Matrix 4008"
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“The Wireless Services Sector: A Key to Economic Growth in America,” Harold Furchtgott-Roth.

CTIA Semi-Annual Survey

BEA Industry Economic Accounts, Furchgott — Roth Wireless Services Sector Report

U.S. Census “Annual Census of Expenditures

Bank of America/Merrill Lynch, “Global Wireless Matrix 1Q09”

http://gigaom.com/2009/08/08/state-of-the-us-wireless-data-q2-2009/#more-62852

“Critical Mass: The Worldwide State of the Mobile Web”, Nielsen Mobile (July 2008) at 2, 4.

U.S. tops worldwide charts for mobile web browsing and spending”, Bango.com available at

http://news.bango.com/2009/03/12/us-tops-mobile-web-browsing-and-spending-charts/ (last accessed Apr. 29, 2009).

9. FCC 13th Annual Report and Analysis of Competitive Market Conditions with Respect to Commercial Mobile Services, 6.

10. Press Release, “Best Cell Phone Service”, available at http://www.consumerreports.org/cro/electronics-
computers/phones-mobile-devices/phones/cell-phone-service-providers/cell-phone-service/overview/cell-phone-service-
ov.htm (last accessed June 1, 2009).

11. News Release, “ACSI: Customer Satisfaction Halts Slide, Glimmer of Hope for the Economy?” available at
http://www.businesswire.com/news/google/200805200005012/en (last accessed June 1, 2009).

12. AT&T Wireless Terms and Conditions, available at http://www.wireless.att.com/cell-phone-service/legal/plan-terms.jsp. T-
Mobile Unlock Policy, available at http://search.t-
mobile.com/inquiraapp/ui.jsp?ui_mode=question&question_box=unlocked-phone: Sprint Terms and Conditions available
at http://nextelonline.nextel.com/en/legal/legal_terms_privacy popup.shtml; Press Release. Verizon Wireless Introduces
“Any App Any Device”, available at http://news.vzg.com/news/2007/11/pr2007-11-27.html (last accessed June 4, 2009).
See e.g. FCC 13th Annual Report and Analysis of Competitive Market Conditions with Respect to Commercial Mobile
Services, 82-85

13. CTIA Code Participants, available at http://www.ctia.org/content/index/cfm/AID/10623 (last accessed June 2, 2009).

14. See Apple iPhone, http://www.apple.com/iphone (last accessed June 15, 2009).

15. Trade press reports hat Microsoft is planning a marketplace for Windows Mobile devices. See
http://www.fiercedeveloper.com/story/microsoft-launch-winmo-app-store-next-month/2009-01-19; see also
http://www.downloadsquad.com/tag/windows-marketplace-for-mobile.

16. See BT, http://www.bt.co.uk; O2, http://www.02.co.uk; 3, http://www.3.co.uk; Virgin Mobile, http://www.virginmobile.com;
Carphone Warehouse, http://www.carphonewarehouse.co.uk; Vodafone, http://www.vodafone.co.uk. Handsets of the same
model with differing color schemes were not counted as unique handsets.

17. http://www.npd.com/press/releases/press_090303.html

18. CTIA Advocacy and Research Reports, see also http://www.ctia.org/advocacy/research

19. Ovum Wireless Report
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20. See “App Store and Applications for iPhone” at http://www.apple.com/iphone/appstore/ (last accessed Apr. 7, 2009

21. Elizabeth Woyke, “Nokia’s Gigantic App Store”, Forbes.com available at http://www.forbes.com/2009/05/07/nokia-ovi-store-
technology-wireless-nokia.html

22. See http://software.palm.com/us/html/top _products_treo.jsp?device=10035300025 and
http://appstore.pocketgear.com/palm/.

23. See http://developer.palm.com.

24, See “"App World” at http://na.blackberry.com/eng/services/appworld/? (last accessed Apr. 7, 2009)

25. Press Release, at http://www.att.com/gen/press-room?pid=4800&cdvn=news&newsarticleid=25146

26. http://www.att.com/gen/press-room?pid=4800&cdvn=news&newsarticleid=26868

27. Martyn Williams and James Niccolai, ComputerWorld, at

http://www.computerworld.com/action/article.do?command=viewArticleBasic&taxonomyName=mobile and_ wireless&articl
eld=9117740&taxonomyld=15&instrc=kc top

28. Verizon Press Release, at http://news.vzw.com/news/2007/11/pr2007-11-19.html

29. See http://na.blackberry.com/eng/devices/.

30. Sprint Press Release, at http://newsreleases.sprint.com/phoenix/zhtml|?c=127149&p=irol-
newsArticle newsroom&lD=1124417

31. http://now.sprint.com/palmpre/

32. See Apple iPhone, http://www.apple.com/iphone (last accessed June 15, 2009)

33. See Adam Ostrow, “Paid Apps Enter Google’s Android Market,” Mashable, Feb. 13, 2009, available at
http://mashable.com/2009/02/13/google-android-paid-apps/.

34. See GSM Association, Ranking Table - World: Number of Connections, WCDMA HSPA, Q1 2009; see also GSM

Association Press Release, Global Mobile Broadband Connections to Pass 150 million, July 22, 2009, available at
http://www.gsmworld.com/newsroom/press-releases/2009/3494.htm (updating the total U.S. HSPA subscriber figure to
nearly 32 million out of a global total of 131 million).

35. See Informa Telecoms & Media Group, World Cellular Information Service (WCIS), CDMA2000 1X and 3G Subscriptions,
June 22, 2009.

36. “AT&T Goes After high-end market with Digital One Rate Plan” available at
http://findarticles.com/p/articles/mi_m1563/is_n9_vi16/ai 21074358/

37. See President-Elect Obama Transition Team Wireless Industry Briefing, December 2008, available at

http://ffiles.ctia.org/pdf/President_ Obama_Transition_Team_Briefing_Presentation_Slides.pdf (last accessed August 3,
2009).
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